
To the FTC: 
 
Please do not weaken the effect of Indiana’s Do Not Call Law. Telephone 
communications are not meant to be advertising devices. I already have several of those 
in my home. They are called the television, the computer, the radio, and the mailbox. In 
each of those instances, I have the option of when to turn on those devices, or read my 
mail. I don’t have that option with the telephone. The marketer decides when I will hear 
their pitch. Please allow me to decide when and where I receive advertising in my home. 
 
Thank you for your consideration of my opinion 
 
Tom McCool 


